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October 8, 2001
Dear Survey Participant,

For your convenience, this industry benchmark questionnaire uses the Research Response Check Method to
collect data. This survey booklet includes two checks totaling a monetary incentive of $20.00 on which you re-
cord your answers on the check in black or a dark ink, and then cash or deposit them.

Unless your bank requires it, there is no need to fill in your name on the checks. You may make them payable
to bank, ‘cash’, or ‘bearer’. Once the checks have been removed, you may throw away this questionnaire.
Please do not mail it back. We will receive your answers through the bank when you cash the checks. If you
are unfamiliar with this method, see page 3 for instructions.

Please Note:
Unless specifically defined, all references to cell culture products are defined as dry
powder media or liquid media.

If company policy prevents you from accepting monetary incentives for participation in research you may do-
nate your response checks to your favorite charity after completing the information requested in the study.

If you have any difficulty completing this questionnaire, require assistance, or would prefer to respond by tele-
phone interview please call Greg Rennier at 1-866-657-5044 (toll free) between the hours of 9AM to 5PM, Cen-
tral Standard Time.

Thank you for your vital contribution,

reg Rennier, PhD
President

[l e

N W

Rennier
Associates, Inc.

10900 South Hardwick
Columbia, MO 65201-9577

Phone: 573/657-5044 Fax: 801/327-4138
e-mail: grennier@att.net
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Instructions for completing Your Response Check Survey:

Filling out the answers on the Research Response Check is easy! First, read the question carefully. Pay
particular attention to whether you are being requested to select only one response or multiple responses. If
you find it helpful, you may make notes on the questionnaire.

Then, mark your answer on the response check by matching the number of the answer(s) with the numbered
boxes on the Research Response Check. Use black or dark ink and make certain you make it clear which
box you have marked.

None, | do not drink coffeeatwork . . . . . ... ... ... 67
Examp|e 1.: lcupperday . . . ... ... ... . 08
I. Coffee Consumption 2-4CUpSPErday . . ... 6
5-8cupsperday . . ... ... ... 70
In line I.., on the response check, please mark the 9-12cupsperday . .. .. ... 71
number corresponding to the average number of More than 13 cups perday . . . ... ... ......... 72

cups of coffee you consume during a normal work
day. (please mark only 1)

In the above example we have selected the answer “2-4 cups per day” and checked box 69 on line | of the

Now, you try it! (’\irearg K 'c .......................... ;g
on-Dairy Creamer . . . . .. ... ...t

J. How | Take My Coffee SUgar ... 76

In line J, on the response check please mark the Sugar Substitute . . ... ... 77

number corresponding to the condiments you None, | drink my coffee black . . . ............. 78

prefer to add to your coffee (mark all that apply) Doesnotapply . . . .. ... ... .. ... 79

Once you have entered the requested number of responses on every line of the Research Response Check,
remove the check from the questionnaire and cash or deposit it. You may throw away the questionnaire
booklet.
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1. Has your company used or purchased any cell culture media in the last twelve months?

Yes (Please mark box 1A in black or dark ink on the check below then continue to Question 2)

No (Please mark box 1B on the first check and cash/deposit it; you may discard this questionnaire and either
destroy or cash/deposit the remaining checks)

2. Are you personally involved in the use, selection, recommendation, or purchase of media?

Yes (Mark box 2A on the check and continue to Question 3)

No (Please give these materials to someone who is involved with the selection of media; if this is not possible,
mark box 2B on the first check and cash/deposit it and discard this questionnaire)

3. What are your CELL CULTURE MEDIA supplier preferences?

3A. Using the numbers in column 3A please
indicate which of the following suppliers you Table for Question 3 3A 3B 3C 3D 3E
have heard about. (mark all that apply)

ATCC 3A1 3B1 3C1 3D1 3E1
3B. From column 3B indicate which of the BD Biosciences 382 382  3C2 302 3E2
following suppliers you have used in the last
twelve months for your media needs. (mark BioWhittaker 3A3 3B3 3C3 3D3 3E3
all that apply)

HyClone 3A4 3B4 3C4 3D4 3E4
3C. Using th_e numbe_rs in columr_w 3C, which Invitrogen (LTI/Gibco) 3A5 3B5 3c5 3D5 3E5
of the following suppliers do you intend to
purchase media from in the next twelve Irvine Scientific 3A6 3B6 3C6 3D6 3E6

t)
months? (mark all that apply) JRH Biosciences 3A7 3B7 3C7 3D7 3E7
3D. Selecting from column 3D, who do you Mediatech 3A8 3B8 3C8 3D8 3E8
consider to be the three best suppliers for
media? (mark only three) Sigma Aldrich 3A9 3B9 3C9 3D9 3E9
Other 3A10 3B10 3C10 3D10 3E10

3E. From column 3E, select the one company
who you consider to be your primary supplier None 3A11  3B11  3C11  3D11  3El11
of media. (mark only one)

4. Price or Quality?

When purchasing cell culture media, you often have to make a choice between price and all other product
and service attributes (e.g., product performance, on-time deliveries...). Using the numbers from the scale
below, indicate how you make tradeoffs between price and non-price attributes. (Mark only one)

Price and non-price
attributes are equally
important

Price is the primary More price than
factor non-price attributes

More non-price Non-price attributes are
attributes than price the primary factor

4A 4B 4C 4D 4E




5. What are your preferred information sources?

Industry Standards for Cell Culture Products

5A. Where have you learned about cell culture medias? (mark all that apply)

colleagues . . . ... ... .. 5A1
directmail . . ......... 5A2
government publications . . . . 5A3
journals . . . .. ... 5A4

magazineads . . . ... .. .. 5A5
manufacturer representative . . . 5A6
manufacturer catalog . . . . . . 5A7
telemarketing . . . . ... ... 5A8

5B. Which one source has been most valuable? (mark only one)

colleagues . . . ... ... .. 5B1
directmail . . ......... 5B2
government publications . . . . 5B3
journals . . . .. ... 5B4

magazineads . . . ... .. .. 5B5
manufacturer representative . . . 5B6
manufacturer catalog . . . . . . 5B7
telemarketing . . . . ... ... 5B8

6. What magazines and journals do you read?

trade magazine article . . . .
trade shows . . . . . ..
web/emailads . . . . ..

other

trade magazine article . . . .
trade shows . . . . . ..
web/emailads . . . . ..

other

6A. Which of the following publications do you read on a regular basis? (mark all that apply)

American Biotechnology BioTechniques . . . . . . 6A5 Medical Device & Science . . .
Laboratory . . ... .. 6A1 Genetic Engineering Diagnostic Industry . . . 6A8 The Scientist
American Laboratory . . 6A2 News . ......... 6A6 Modern Drug Discovery  6A9 other . . ..
Biomedical Products . . 6A3 Journal of Biological Nature Biotechnology . . 6A10 none . . ..
BioPharm . . . . . ... 6A4  Chemistry . . ... .. 6A7  Nature Cell Biology . . . 6A11
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6B. Which one publication have you found most valuable to learn about new technologies or practices in
your area of expertise? (mark only one)

American Biotechnology BioTechniques . . . . . . 6B5 Medical Device & Science . . .
Laboratory . . ... .. 6B1 Genetic Engineering Diagnostic Industry . . . 6B8 The Scientist
American Laboratory . . 6B2 News . ......... 6B6 Modern Drug Discovery  6B9 other . . ..
Biomedical Products . . 6B3 Journal of Biological Nature Biotechnology . . 6B10 none . . ..
BioPharm . . . . . ... 6B4  Chemistry . . ... ... 6B7  Nature Cell Biology . . . 6B11

6C.Which one publication have you found most valuable to locate a cell culture media supplier or product?

(mark only one)

PROPER ENDORSEMENT REQUIRES COMPLETION OF SURVEY

P e e L L

NOTICE: THIS INSTRUMENT IS
NEGOTIABLE ONLY WHEN DEPOSITED
I (/') WITHIN 60 DAYS OF THE DATE OF ISSUE

American Biotechnology BioTechniques . . . . . . 6C5 Medical Device & Science . . . ... .. 6C12
Laboratory . . ... .. 6C1 Genetic Engineering Diagnostic Industry . . . 6C8 The Scientist . . . . . 6C13
American Laboratory . . 6C2 News . ......... 6C6 Modern Drug Discovery  6C9 other . . .. .. ... 6C14
Biomedical Products . . 6C3 Journal of Biological Nature Biotechnology . . 6C10 none . . .. .. ... 6C15
BioPharm . . . . . ... 6Cc4  Chemistry . . ...... 6C7  Nature Cell Biology . . . 6C11
....................................................................... 1 1 ;

.~ Rennier Associates, Inc.

Hi<b)

-~ DATE: October 8, 2001 1860/1010

= ey Ten and /200 dollars $10™

To The
D: Order of:

CHECK AMOUNT
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C170001C A101000695A (C9870535971C
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7. What is important to you?

Using the numbers from column 7, in the table,
below, please select the three most-important

factors when purchasing cell culture media.

(Mark only three)

8. How do media suppliers distinguish them-

selves?

Using the numbers from column 8, choose the one
deciding factor which, when all other factors are
equal, most often influences your selection of a
specific media supplier.(Mark only one)

Table for Questions 7,8 and 9
A. best overall performance
B. competitive prices
C. consistent yields
D. customer service support
E. customization abilities
Fhonesty/trustworthiness
G. industry leadership
H. lot-to-lot consistency
I. many product choices
J. on-time delivery

K. past experience w/company

L. products/services increase my price
competitiveness

M. products/services reduce my overall costs
N. sales support

0. technical support

P. superior yields

Q. understands/cares about my business

R. warehousing/storage

7 8
]
78 8B
7C 8C
7D 8D
7E 8E
7F 8F
7G 8G
H 8H
7l 8l
73 8J
7K 8K
7L 8L
M 8M
7N 8N
70 80
7P 8P
7Q 8Q
7R 8R

9. Who are the best performers?

Based on your personal experience and knowledge,
for each factor in the left column of the table, below,
please indicate which of the following suppliers of
cell culture media provide the highest level of

performance.

(For each row, mark at least one response on the
Response Check, but no more than two)

BioWhittaker
9A1
9B1
9C1
9D1
9E1
9F1
9G1
9H1
911
9J1
9K1
oL1
oM1
9N1
901
9P1
901
9R1

HyClone
9A2
9B2
9C2
9D2
9E2
9F2
9G2
9H2
912
9J2
9K2
9L2
9M2
9N2
902
9pP2
9Q2
9R2

Selections for Question 9

Invitrogen
(LTI/Gibco)

9A3
983
9C3
9D3
9E3
9F3
9G3
9H3
913
9J3
9K3
9L3
9M3
9N3
903
9P3
903
9R3

JRH
Biosciences

9A4
9B4
9c4
9D4
9E4
9F4
9G4
9H4
914
9J4
9K4
9L4
M4
IN4
904
9P4
904
9R4

Sigma
Aldrich

9A5
985
9C5
9D5
9E5
9F5
9G5
9H5
9l5
9J5
9K5
9L5
9M5
9N5
905
9P5
9Q5
9R5

Not
Applicable

9A6
9B6
9C6
9D6
9E6
9F6
9G6
9H6
916
9J6
9K6
9L6
9M6
9NG
906
9P6
906
9R6
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10. Tell us a little about yourself.

10A. Which of the following best describes your 10E. Which of the following best describes your job
company? (mark only one) responsibilities? (mark only one)

Biotech . . . ... .. 10A1 Pharmaceutica—human 10A5 Analyst/Technician . . 10E1 Purchasing Agent . . . . 10E5
Contract Mfg/Research  10A2 Pharmaceutical—animal 10A6 Laboratory Manager . 10E2  QA/QC . ... ... .. 10E6
Diagnostics . . . . . . 10A3 Research Institution . . 10A7 Manufacturing Manager 10E3 ~ Scientist . . . . .. .. 10E7
Government . . . .. 10A4 Other. . ........ 10A8 Management . . . .. 10E4 Other . . . ....... 10E8

10B. How many people are employed at this
location? (mark only one)

10F. Are your responsibilities primarily in the

119 1081 250-499 . ... .. 1085 research or production side of the business? (mark
20-49 . ... ... .. 10B2 500-999 .. ..... 10B6 onl
y one)
50-99 .. ... .. .. 10B3 1000 ormore . .. .. 10B7 )
100-249 . . . . . 10B4 Production . .. ... 10F1 Research . . . . .. .. 10F2

10C. How many liters of liquid media did this
location use during the last twelve months? (mark 10G. Which of the following best describes your

only one) educational background? (mark only one)

Ofiters . ....... 10C1 1,001 -10,000L . . . . 10C6 Some collegeorless . ... ... ... ... ... ..., 10G1
1-50L . ... 10C2 10,001 - 50,000L ... 10C7 Bachelor’sdegree . . . . . . . . . . ... ... ... 10G2
51-200L....... 10C3 50,001 -100,000L . . . 10C8 Master’s degree or equivalent training . . . . . . . .. .. 10G3
201-500L . .. . .. 10C4 100,001 - 500,000L . . 10C9 Ph.D. orequivalenttraining . . . . . .. ... ... .... 10G4
501-1,000L . . ... 10C5 more than 500,000L. . 10C10

10D. How many liters of dry powder media did this
location use during the last twelve months? (mark

only one :

. y ) 10H. How many years of experience do you have
Ofiters .. ...... 1001 1,001 -10,000L . . . . 10D6 in a company that used cell culture media? (mark
1-50L . .. ... .. 1002 10,001-50000L . ..10D7  only one)
51-200L. . ..... 10D3 50,001 -100,000L . . . 10D8
201-500L . . . . .. 1004 100001-500000L . . 1009 YRS fess - Ty B
501-1,000L . . ... 10D5 more than 500,000L. . 10D10  ~ ~— TS y o

Thank YOU, Your assistance in completing this survey is greatly appreciated. Please remove the Response
Checks and cash or deposit them at your earliest convenience. You may throw away this questionnaire.
Please do not malil it back. We will receive your answers through the bank when you cash the checks.

Optional - Mail back the enclosed business-reply postcard to enter our sweepstakes drawing and/or
participate in the follow-up study (you may enter the sweepstakes without participating in the follow-up study).
This method ensures your complete confidentiality.

Ii—é Rennier Associates, Inc.

1D
I-“— DATE: October 8, 2001 1869/1010
i’ NOTICE: THIS INSTRUMENT IS

NEGOTIABLE ONLY WHEN DEPOSITED
I U) WITHIN 60 DAYS OF THE DATE OF ISSUE

= rayTen and /200 dollars $10™

To The CHECK AMOUNT

D: Order of:

P e

o :

PROPER ENDORSEMENT REQUIRES COMPLETION OF SURVEY
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